FINHNCE

FINANCIAL PRODUCTS
MAKING BETTER CHOICES




FAIR FINANCE

We are a social business revolutionising
financial services to give everyone a fair
chance.

We offer financial products and services designed
to meet the needs of people who are financially
excluded.

We are committed to providing high quality
products and services that are affordable and
accessible.

Our customers are ignored by the mainstream
financial services industry and often exploited by
the sub-prime lenders

When we have helped to put the loan
sharks and predatory lenders out of

business, then we will know we have
been successful.

FAIR FINANCE




SUB PRIME AND HIGH COST LENDING

FAIR FINANCE

PRIME:
33-35m

NEAR PRIME:
5-7m

SUB PRIME:
10-12m

MARKET

High cost mortgages
Auto/car loans

Pawn broking
Mail Order & Catalogue
Rent to own

Sub prime credit cards
Guarantor loans
Instalment Loans
Home Collected Credit
Payday lending

(30-90%)
(49-69%)
(30-100%)
(470-700%)
(1500%)
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WHO USES
HIGH COST CREDIT?

e Self employed

* Credit impaired

* Low paid

e Part time employed
* Recent migrants

* No credit history

e Poor credit history
e General no assets

FAIR FINANCE

Income and age Savings

Jser average UK average
0
Age 033 040 65%
‘ii ’ 1 l have no savings
SENNENEEEY EENENEREES INENRURRND ANRUNNARKD
A un dle:r it sympe Most of those
who do save

% O £1 8k 0 £261 5k have less than o UK median
e ——————— = £500 £1,500-3,000

Financial distress
Qs
s % 44%
. 50% 44%
experience miss at least
2 0 O/ financial distress  one bill
0 after applying payment

for a loan

55%

Everyday expenditure  Discretio

nary spencing

Other borrowing options

6 4 (y have outstanding debt from # ﬁ
0 other types of lender, mainly: 24 % 36 %
Credit cards Overdrafts apply for a pa'yday also bon:ow

S 20% &) 28% Lot fmie




LACK OF ACCESS & CREDIT HISTORY: BUT ALSO DESIGN

FLEXIBILITY

TRANSPARENCY

SIMPLICITY

RELATIONSHIPS

FAIR FINANCE
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LACK OF ACCESS & CREDIT HISTORY: BUT ALSO DESIGN & CHOICE

FLEXIBILITY

CHOICE

TRANSPARENCY

SIMPLICITY

RELATIONSHIPS

FAIR FINANCE
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SOPHISTICATED USERS OF FINANCE: GEORGE

r

Park

Christmas Savings

FAIR FINANCE



WHAT DOES THIS MEAN FOR POLICY: UNDERSTANDING FINANCIAL
SERVICES

FINANCIAL INCLUSION FINANCIAL EXCLUSION

Banks
Credit Unions

Everything else
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WHAT DOES THIS MEAN FOR POLICY: UNDERSTANDING FINANCIAL
SERVICES

ALTERNATIVE FINANCE
SERVICES

FORMAL FINANCIAL
SERVICES

Payday Loans
Cheque cashers
Banks Pawn shops
Credit Unions Sub prime lenders
Fintech

Loan Sharks
{0
Remittance

INFORMAL FINANCE

FAIR FINANCE
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WHAT DOES THIS MEAN FOR CUSTOMERS: UNDERSTANDING THE
PROBLEM

Access to
mainstream
finance

Multiple jobs
and variable
employment

Residency and
legal issues

Living costs and
tenancy

Welfare reform

The risks our clients face are not financial, but the speed they need them resolved
and the complexity of the issues results in a financial product being used.

FAIR FINANCE



FAIR FINANCE £25M LENT TO EXCLUDED COMMUNITIES

Improving financial behaviour — reduction
Since 2010

over 50,000
people helped

in payday loan use by clients

50% drop in
HCSTC use

1st Loan 4th Loan
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FINANCE

A social business giving everyone a fair chance.




